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The ILC Public Education Institute 

• Started in 2003 to tell the other side of the story 

• Commissioned research to develop credible, 

alternative narrative; 11 studies document 

economic and social contributions 

• Inform policy, media, field through webinars, 

Immigrant Entrepreneur of the Year Awards 

• Launched Institute for Immigration Research at 

George Mason University 



Agenda 

• Basic U.S. Immigration Data 

 

• Myths vs. Facts 

• Labor, Entrepreneurship,  

Education, “American” values 

 

• Immigrant Entrepreneurship  

 

• Telling the Story 

• Fact sheets/infographics, pitching a media story, 

immigrant awards, free online strategies 



13% of total population 

This is not the 

highest immigrant  

share of 

population in U.S. 

history.  

 

It peaked at  

14.7% in 1910  

then dropped to 

4.7% in 1970. 

Source: U.S. Census Bureau 2011, American Community Survey 2011 



Place of nativity 

Recent  

immigrants  

less likely  

to be from  

Mexico  

(<20%). 

 

Fastest- 

growing  

immigrant  

group is Asian: 

• from China (8.6%) and India (7.7%) 

 

 

Source: Pew Hispanic Trends Project, Statistical Portrait of the 

Foreign-Born Population in the United States, 2011 

28% 



Unauthorized immigration 

Immigrant  

population  

increased  

by 30%  

since 2000;  

unauthorized  

immigration  

has slowed,  

declined and  

bottomed out: 

• From a peak of 12.2m (2007) to 11.4m (2014). 

Estimates of U.S. Unauthorized Immigrant Population, 1990-2012 

(in millions) 

 

Source: Pew Research Center, “Unauthorized  

Immigrant Totals Rise in 7 States, Fall in 14,” 2014 



Top 5 states for immigrants 

60% of U.S. immigrants live in just five states:  

• CA has 25% of all immigrants (10.2m)  
followed by NY, TX, FL and NJ. 

Source: Pew Hispanic Trend Project, U.S. Immigrant Population Trends, 2013 



Fastest-growing states for immigrants 

TN, SC, KY, AL and MS have seen the  

fastest growth in immigrant population. 

Source: Pew Hispanic Trend Project, Statistical Portrait of the 

Foreign-Born Population in the United States, 2011 



• What’s the tenor of the dialogue around 

immigrants in your workplaces and 

communities? What’s being said?  

 

• What myths about immigrants are being 

perpetuated? 

What are people saying? 



Dispelling myths on immigration 

using data and research 

Immigration Myths vs. Facts 



Source: Pew Research Center, The Next America, 2014 

Workers and Social Security 



• Immigrants  

make up 15.9%  

of the labor 

force, more 

than their share 

of population. 

• More than 70%  

of immigrants 

are between  

25 and 64 

compared to 

50% of natives. 

 

 

Percentage of the Population in Each Age Distribution, 2010,  

Foreign-Born and Native-Born 

Source: Matthew Denhart, “Growth and Immigration”; Pew Research Center, 

"Statistical Portrait of the Foreign-Born Population in the United States, 2010" 

Outsized role in labor force 



• Kansas:  

• Foreign-born share of population: 6.8% 

• Foreign-born share of workforce: 8.6% (2013) 

 

• Illinois: 

• 90% of patents within the University of Illinois System 

had at least one foreign-born inventor (2011) 

 

• Missouri: 

• 19.9% - Share of physicians who graduated from 

foreign medical schools (2012) 

Source: Immigration Policy Center; Partnership for a New American Economy 

Outsized role in labor force 



Health Care 

Source: The Immigrant Learning Center, Inc., Immigrant Workers  

in the Massachusetts Health Care Industry, 2008. 



• Between $90 and $140 billion a year in federal, 

state and local taxes 

• Taxes paid on income, property, sales, and taxes at 

the federal and state level 

 

• Taxes from undocumented immigrants 

estimated at $11.2 billion (2010) 

• Illinois: $499.2 million 

• Minnesota: $68.6 million 

• Indiana: $108.9 million 

• Iowa: $64.1 million 

• Nebraska: $42.3 million 

Taxes 

Sources: Smith and Edmonston, 1997; Institute for Taxation and Economic 

Policy, Undocumented Immigrants’ State and Local Tax Contributions, 2013 



• STEM: An additional 262 jobs for the native-

born are created for every 100 foreign-

born STEM workers with advanced 

degrees from U.S. colleges.  

 

• H-2B: For every 100 H-2B visa workers, 464 

jobs are created or preserved for 

American-born workers. 

 

• Missouri: 2,247 H-2B visas supported more 

than 10,400 American jobs (2011) 

Outsized role in labor force 

Source: American Enterprise Institute and the Partnership For A New 

American Economy, Immigration and American Jobs, 2011 



Immigrants  

more likely than 

native-born to be 

self-employed. In 

2010, immigrants 

owned 18% of all 

small businesses. 

• Share of pop.:  

12.9% 

• Share of labor 

force: 15.9% 

 

Foreign-Born Percentage Share of Small-Business Owners  

Compared to Their Share of the U.S. Population, 2010 

Source: David Dyssegaard Kallick, Immigrant Small Business 

Owners: A Significant and Growing Part of the Economy, 2012 

Entrepreneurship  



Entrepreneurship in the states 

• Missouri: 4.6% 

• Immigrant business owners, compared to 4.1% 

share of population (2010) 

 

• Illinois: $5.4 billion 

• Annual income generated by immigrant-owned 

businesses (2010) 

 

• Michigan: 30,223 

• Number of immigrant business owners, 2006-10 

• Immigrants 3x as likely to start a business 

Source: Partnership for a New American Economy,  

“Map the Impact of Immigration Across the Nation,” 2012 



http://youtu.be/I3ej8JPF6I0?t=22s 

Shared American values 



Immigrants as Assets 



• Economic and social contributions in  

three categories: 

 

• Neighborhood revitalization: Neighborhood 

Businesses 

 

• Job creation, market expansion: Business Growth 

 

• Innovation: Life Sciences and High-Tech 

 

 

Immigrants as Entrepreneurs 



• Revitalize blighted neighborhoods 

• Provide diversity of goods and services 

• Expand beyond initial niches 

• Attract new customers into area 

• Enhance public safety 

Neighborhood Revitalization 



• Intention to get bigger, hire more workers  

 

• Concentration in transportation, food and 

building services 

 

• Strengthen local economies and provide local 

jobs 

Job and Market Growth 



ALBERT YOUSIF 
Iraq 

 

Owner:  
A2Z Facility 
Maintenance, Inc., 
Troy, MI 

Job / Market 

Growth 



• Variable across country: 80% concentrated in 

top 25 metros 

• 25% life science and high-tech companies 

immigrant-founded 

• $52 billion revenue and 450,000 workers 

• Keep U.S. on cutting edge of innovation  

Innovation 



Innovation 

AMAR SAWHNEY 

India   

 

Owner:  
Ocular Therapeutic,  

Bedford, MA 

Came to U.S.:  

1987 

NEW PIC 

NEEDED 

http://youtu.be/J-vU3FVXsJY?t=2m44s  

http://youtu.be/J-vU3FVXsJY?t=2m44s
http://youtu.be/J-vU3FVXsJY?t=2m44s
http://youtu.be/J-vU3FVXsJY?t=2m44s


• Immigrant entrepreneurship and other 

awards 

• Pitching media stories 

• Telling stories on your own with free online 

platforms 

• Fact sheets 

 

Telling the story 



• Elected officials 

• Appointed officials / economic or 

community leaders  

• Business leaders 

• Employers 

• Congregations and other community 

groups 

Telling the story: Audience 



• Stronger together 

• Innovation 

• Vibrant communities 

• 21st-century Economy 

• Shared values 

• What makes your community distinctive: 

friendliness, openness, hard-working, etc. 

Telling the story: Message themes 



Immigrant Entrepreneur Awards 



• ILC Immigrant Entrepreneur of the Year 

Awards  

• NJ Immigrant Entrepreneur Awards 

• Immigrant Entrepreneurs Summit 

• The Immigrant Journey Awards (TX) 

• BCNA Immigrant Heritage Week Awards 

(NY) 

• TiE Ohio International Entrepreneur Awards 

Immigrant Entrepreneur Awards 



• Establish categories, criteria relevant to your 

area, mission 

 

• Outreach to multiple kinds of organizations 

 

• Coalitions can be helpful 

 

• Get political 

 

• Make “immigrant” a positive word 

Immigrant Entrepreneur Awards 



• Framing is everything: Context, local events, 

national dialogue, what is trending 

• Data/information + faces/stories 

• Keep it compelling 

• Emphasize shared American values: 

fairness, accountability, respecting human 

dignity, hard work 

• Promote a positive solution issues: 

neighborhood revitalization, job creation, 

public safety, easing tensions 

Pitching media story 



Pitching media story 

http://www.bostonglobe.com 



Free online strategies 

http://immigrantcolorado.blogspot.com/ 



Free online strategies 

http://www.onwardproject.net/ 



Free online strategies 

http://www.ilctr.org/promoting-immigrants/immigrant-entrepreneur-hof/ 



Free online strategies 

http://www.globaldetroit.com/ 



Free online strategies 

http://www.fwd.us 



• Lots out there, not all are effective 

• Credible data sources, most compelling 

facts, interesting information that people 

will expect to find (e.g. where immigrants 

come from) 

• Mix in with a story or “face” 

• Social media sharing ready 

• Accompanying infographic 

Telling the story: Fact sheets 



Fact sheets and infographics 

http://immigrationpolicy.org 



Fact sheets and infographics 

http://www.ilctr.org 



Fact sheets and infographics 

http://www.fwd.us 



Free immigration webinars 

Talking to America About  

Immigrants and Immigration 

• Immigrant-serving organizations 

• Faith communities 

• K-12 and adult educators 

• Community colleges 

 

Check the box on the sign-up sheets. Learn 

more at www.ilctr.org/promoting-immigrants 



1. Refer to what you have heard today (handouts). 

2. Choose a strategy (pitching media story, online 

platform strategy, fact sheet/infographics) and join 

the specific group. 

Within your small group:  

3. Identify audience and message theme(s). 

4. Interweave data and facts with immigrant 

entrepreneur’s story provided , in order to present 
immigrants as assets. 

5. Write down your model/plan on a flip chart. 

6. Browse the room to see the outcomes from other 

groups. 

 

Telling the story 



Immigrants as Assets 

Thank you 
 

Download free ILC Public Education Institute 
reports at www.ilctr.org/promoting-immigrants  
 
 
 
For all your immigration research and data,  
go to www.immigrationresearch-info.org  
 
 
 
Visit the Institute for Immigration Research at 
GMU: www.iir.gmu.edu  

http://www.ilctr.org/promoting-immigrants
http://www.ilctr.org/promoting-immigrants
http://www.ilctr.org/promoting-immigrants
http://www.immigrationresearch-info.org/
http://www.immigrationresearch-info.org/
http://www.immigrationresearch-info.org/
http://www.iir.gmu.edu/

